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Agricultural Marketing Service

Supporting Local and Regional Food Systems

National Agricultural Statistics
Service (NASS) Partnership
AMS works with NASS to gather
information on local and regional
food systems through the Census
of Agriculture, the Local Food
Marketing Practices Survey, and the
Farmers Market Managers Survey.
These tools provide benchmarks
and vital data for the sector and
USDA to use in supporting the
development of alternative market
channels.

The infographic (right) provides
highlights from the 2019 Farmers
Market Managers Survey.

USDA Market News

For more than 100 years, USDA
Market News reports have given
farmers, producers and other
agricultural businesses the
information they need to evaluate
market conditions, identify trends,
make purchasing decisions,
monitor price patterns, evaluate
transportation equipment needs,
and accurately assess movement of
agricultural products. The Local and
Regional Food Market News reports
provide producers and consumers a
one-stop shop for reports on local
and regional food outlets. To learn
more, visit www. ams.usda.gov/
MarketNews.

National Farmers
Market Managers
Survey Results

June
]

* The largest number of

markets operated June

through September.

Marketing Resources,
Opportunities, and
Certifications

USDA Local Food Directories
The directories provide current
information on farmers markets,
community supported agriculture
enterprises, food hubs and on-farm
markets. As an easy, one-stop
resource of local food business
services, the directories are an
important marketing tool used
by consumers, app developers,
policymakers and businesses to
identify local and regional food
sources.

Each directory is voluntary.
Managers of farmers markets,
food hubs, community-supported

Farmers market

managers operated 8 ,140

farmers markets. — Fryits and vegetables
were the most common
food category sold.
\“\ 99.6% of markets sold

July was the fruits and vegetables.

highest month

of operation,

with 71.9%.

agriculture (CSAs) operations and
on-farm sales operations list their
businesses through
usdalocalfooddirectories.com.

USDA Grass-Fed Program for
Small and Very Small Producers
This program is designed as a
marketing tool for small and very
small producers to certify that
animals meet the requirements

of the USDA-grass-fed marketing
claim. Producers receive certificates
that allow them to market their
cattle or sheep as USDA-certified
grass-fed, increasing demand for
their products and creating access
to new economic opportunities.

Additional information is available
at www.ams.usda.gov/services/
auditing/grass-fed-SVS.

Selling Food to USDA

Federal food and nutrition programs
include the AMS small business
set-aside program, which allows
small businesses to participate in
the Federal purchase program by
having them compete against other
similarly sized businesses. Visit
www.ams.usda.gov/selling-food

to learn more about selling your
products to USDA.

Sign up for From the Ground Up, a monthly digest featuring
news and notes on AMS’ local and regional food systems work.

Visit https://tinyurl.com/y2yfk671 to subscribe.
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November 2020
Photo credit: USDA


https://tinyurl.com/y2yfk67l
http://www.ams.usda.gov/MarketNews
http://www.ams.usda.gov/MarketNews
http://usdalocalfooddirectories.com
http://www.ams.usda.gov/services/auditing/grass-fed-SVS
http://www.ams.usda.gov/services/auditing/grass-fed-SVS
http://www.ams.usda.gov/selling-food



